WORTHY
COMPANY
INTRODUCTION

Ver.2026 | {C]|



Digital Performance Agency

WHO WE ARE
66

o
TE7 Oa| CIAS| T2 KISHS o~ - = o= A L
©oj chat| 2 TP 216 0] SIAIS BHE 200] OpEILIC
M|AM]| L= 0| MBS E561D, AlZIS WD, NAIS L Of |24 M3} 30eeicn w90 et
o = V|Tr 0|80/ fEl B0, SRS g oI ML o g




Digital Performance Agency

7
=)
LY
-

oE
LS

.
2IgLICt.

[ .....A.I._ ._I.A.o
mod = 2%
— .n.w_o_uu._m._m.__._
< Mmoo
2r e BR o<k
WK 31 T KH

Core Values
(=3
12=
—
gaE 1
=
-
W



Digital Performance Agency

One-Team Capabillities
o|fct sHRIIX|S Jjue =
9iCl= BAsg)

e e s——

ofLtel Eo| L.



Digital Performance Agency
Capabilities
B2 H|XL|AC| Zu2 HYFE HE 0B

TEF x I{IXHA x 32|0f|0|E[E 7} SILIE

 S2Y/BIOJE] : AS 2 T FEL KPIOJAt A D{EHA : SA/DA/SNS, 2IERAE HIEIZ 0f
- I2J0OJE]E : A% 2T HN-UGC 47 f/E2Hg T HE AP| THAEE 72



Digital Performance Agency
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Why WORTHY?
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https://youtube.com/shorts/8LcHS9kSuKk
https://youtube.com/shorts/_-ZXotQHdQY
https://youtube.com/shorts/0KVNittxa0k
https://youtu.be/ck3S8WYwMm8
https://ainfinity-portfolio.netlify.app/
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